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During times of market instability, panic can cause as much damage as the crisis itself. We urge Fijian
consumers to move from reactive spending to proactive vigilance.

1. Practice Resource Prioritisation: Review household budgets carefully. Prioritise essential needs over
discretionary wants. Consider carpooling, combining trips, and improving energy efficiency at home.

2. Reject Speculative Buying: Avoid panic buying or hoarding. This creates artificial shortages that
unscrupulous traders can exploit. Buy what you need, when you need it.

3. Rely on Verified Information: Base your decisions on official announcements, not social media speculation.
Always check with the Council before acting on unverified claims.

4. Be the Eyes and Ears of the Market: Compare prices, scrutinise receipts, and report price gouging or
conditional selling. Your reports are evidence that helps us protect others.

The domestic market is feeling the strain of external shocks from geopolitical tensions and shipping
disruptions. The Reserve Bank has revised our growth forecast down, with inflation climbing from 1.8% in
March to 3.9% in May with analysts warning year-end inflation could exceed 6%. As a result, consumer
spending is slowing, and businesses report cautious retail activity.

Energy, utility, and transport costs will remain elevated for the foreseeable future. We caution the public
against reacting to unverified financial rumours. The Council will remain unyielding in its market surveillance,
no trader will be allowed to use "global inflation" as a smokescreen to exploit Fijian families.

We will continue to monitor prices, investigate complaints, and take action against non-compliant traders. We
will push for stronger consumer protection laws, greater transparency, and more effective enforcement. We
are building partnerships across sectors to create systemic change that benefits all consumers.

Like all Fijians, we are consumers too. We feel the pinch at the supermarket. We worry about rising bills. This
is not just a professional mission, it is deeply personal. We are inspired daily by the resilience of Fijian
families, and that hope fuels our work. We extend our sincere gratitude to our consumers, stakeholders, and
dedicated staff. Your engagement and trust make our mission possible.

CEOSCEOSMessage
Protecting Consumers in Times of Uncertainty

The first half of 2026 has been a stark reminder of how interconnected
our world has become. For Fijian households, international events and
supply chain disruptions have hit home through a sharp fuel crisis that
has sent shockwaves through every sector of our economy. As fuel
costs rise, so do the costs of transportation, food, utilities, and
everyday essentials.

The Consumer Council of Fiji sees you. We hear you. We are standing with
you.

Throughout this challenging period, we have remained steadfast in our
mission. Every complaint we receive represents a real person seeking
fairness and relief. We do not treat these cases as statistics, we treat
them as the human stories they are. Our commitment is simple: we will
continue to be your voice, advocate for your rights, and hold businesses
accountable.

Our Committment to You

Seema Shandil
Chief Executive Officer

Navigating the Fuel Crisis: Practical Guidance

The Macroeconomic Reality

What Consumers Should Expect

Our Commitment to Vigilance

From the Council
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The numbers tell a heavy story. Over successive
regulatory reviews, the financial pressure on ordinary
families mounted sharply. By the time the June price
adjustments took effect, the domestic reality had
shifted completely:

THE SCALE OF
THE SHOCK

It began with a whisper on social media, rapidly spiraling
into a wave of anxiety that gripped service stations across
Fiji.

Earlier this year, when the global energy shock first
rippled through our small island economy, the scenes at
the pumps were chaotic. Long queues of taxis, private
sedans, and carrier trucks choked the main roads from
Suva to Lautoka. Drivers sat in their vehicles for hours
under the sweltering heat, anxious to fill their tanks
before midnight deadlines. Gas cylinders were snapped
up in a frenzy, and rumor-driven panic threatened to
disrupt the daily flow of transport and commerce.

It was a stark reminder of Fiji's vulnerability as a "price
taker" in the volatile international energy market. Driven
by geopolitical conflicts in the Middle East and shipping
bottlenecks in the Strait of Hormuz, global refined fuel
and butane costs surged beyond anything seen in recent
history. 

The immediate fallout was severe. The Reserve Bank of Fiji
noted that the national inflation rate rose from a low of
1.8% in March to 3.9% as of May, with warnings that it
could climb past 6% by year-end. Businesses saw profits
squeezed, while the threat of runaway fare hikes and
surging food prices became a daily concern for
consumers. By May, these pressures were already being
felt across households and the wider economy, raising
serious concerns about affordability and cost-of-living
stability.

Motor Spirit
(Unleaded)

Diesel

LPG (12kg 
Gas Cylinder)

Jumped by a massive 80
cents in a single month,
climbing from $3.13 to
$3.93 per litre.

Suffered an even steeper
76-cent surge, driving
prices up to a record high
of $4.58 per litre. 

Spiked from $37.58 to
$46.60, directly inflating
the cost of cooking for
everyday households. 

FIJIAN FUEL PRICES: THE
RISE TO RECORD HIGHS
(VITI LEVU MAXIMUMS)

FROM PANIC TO
PRUDENCE

Six months down the track, the long lines at the petrol
stations have dissipated. The initial panic has been
replaced by something far more powerful: strategic
consumer resilience.

Fijians have adapted out of necessity. Carpooling has
transformed from an occasional favor into a daily routine
for commuters. Families have systematically audited their
energy habits, finding small efficiencies to trim electricity
and gas use. More importantly, the wild speculation that
initially fueled the crisis has largely been tuned out.
Consumers are increasingly checking verified alerts from
the Consumer Council and the Fijian Competition and
Consumer Commission (FCCC) rather than reacting to
unverified social media chatter.

On the regulatory front, the phased adjustment approach
applied by authorities helped absorb what could have
been a catastrophic economic shock, preventing diesel
from instantly breaking past the $4.50 mark earlier in the
cycle. 

THE LESSONS OF
2026

We are not entirely out of the woods. Prices remain
historically high, and the upcoming 2026–2027
National Budget announcement reflects a highly
cautious, tight fiscal environment.

The "Panic at the Pump" era taught us a vital lesson:
market awareness is a shield. When consumers refuse
to participate in artificial panics, panic-buying stops,
hoarding is prevented, and unscrupulous traders lose
their chance to exploit the market. The crisis has
forced a permanent evolution in how we budget, how
we spend, and how we advocate for fair pricing in Fiji.

The Council’s surveillance teams remain permanently
deployed across the country, ensuring that while
global pressures are real, local exploitation is stopped
dead in its tracks.
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Keynote address by Hon. Esrom
Immanuel.

Theme: Safe Product, Confident
Consumers.

Focus on strengthening product
safety controls and Fiji’s borders.  
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Using Behavioural Economics 
To Beat the Squeeze During the Fuel Crisis 

Think back to the last time you pulled up to the service station, looked at the fuel display, and felt a knot form in
your stomach. When prices rise, our immediate instinct is to panic, feel stressed, and promise ourselves, "Starting
tomorrow, I am going to be incredibly strict with my budget."

Yet by next week, that willpower fades. We make an impulse buy at the supermarket checkout, or we take an
unnecessary drive because we are tired. Then comes the guilt.

If this sounds familiar, I have some good news for you: You aren't undisciplined. You are just human.

To navigate this high-cost economy, we need to stop relying on raw willpower and start understanding Behavioural
Economics. This is a field of study that looks at how real people actually make decisions, rather than how perfectly
rational robots would. Our brains are hardwired with shortcuts and psychological traps.

If you learn to recognise these traps, you can build a psychological shield to cushion your wallet against the fuel
crisis and rising costs. Let’s unmask three major mental traps and see how to flip them to our advantage.

When fuel and food prices
skyrocket, our brains experience
what psychologists call "Scarcity
Tunnelling." When you are
intensely worried about a major
expense (like a massive fuel bill),
your brain focuses entirely on that
one problem inside a narrow
"tunnel."

Inside the tunnel, you lose your
long-term perspective. You expend
all your mental energy stressing
about the price at the pump, which
leaves you mentally exhausted.
Since your brain is tired, you make
poor financial choices elsewhere,
like ordering expensive takeout
because you're too drained to
cook, or neglecting smaller
household bills.

Break the tunnel by automating the
small stuff. Don't waste daily mental
energy deciding whether to save. Set up
automatic transfers to a separate
account the day you get paid, even if it is
just a tiny amount. By taking the decision
out of your hands, you protect your
brain from "decision fatigue."

Humans are terribly wired for
time. We value immediate rewards
far more than future rewards. This
is called Present Bias.

Economists used to think that
giving consumers more choices
was always a good thing.
Behavioural economists proved
the opposite: too many choices
cause paralysis, and humans will
almost always default to whatever
option requires the least effort.

When you are at the service station
and see a tempting snack at the
counter, your "Present Self" wants the
instant happiness hit. Your "Future
Self", the one who has to adjust the
budget in two weeks, is abstract and
feels like a stranger. Present Bias is
why we choose short-term
convenience over long-term savings,
even when we know times are tough.

Make the future emotional. Don’t just save
money for a vague "emergency." Name
your savings goal explicitly after something
that matters to you (e.g., "Archana's
Wedding Fund" or "Future Crisis Fund").
When you visualise what you are
sacrificing for, it creates an immediate
emotional counterweight to the impulse
buy.

If managing your budget requires
maintaining a complex spreadsheet,
tracking every cent, and constantly
calculating fuel-to-kilometre ratios,
you will eventually quit. It requires too
much "friction."

Use friction to your advantage by making
bad habits hard and good habits
automatic. Delete your saved card details
from online shopping apps. Forcing
yourself to manually find your card and
type in 16 digits creates a behavioural
speed bump that stops impulse spending.  
That extra step forces a conscious choice:
"Do I really need this or can I do without
it?"

Beat the market by mastering your mind. The ongoing cost-of-living crisis is a heavy burden,
and no one is denying how difficult it is to balance a budget right now. But remember: market
forces are designed to exploit human psychology.
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If you’ve ever tapped your credit card only to see an extra 1.5% or more added at checkout, you

know the feeling. That small sting is called a surcharge, and Australia is about to outlaw it. 

From 1 October 2026, the Reserve Bank of

Australia (RBA) will ban businesses from adding

any surcharge on Visa, Mastercard, and debit card

payments. The rule is simple: the price on the

sticker or menu must be the final price.

The surcharge ban, is projected to save Australian

consumers approximately AUD 1.6 billion each

year in card payment fees. Based on RBA

estimates, this represents an average saving of

around AUD 60 per cardholder annually. The RBA

admitted surcharges “no longer work as intended”

and are poorly disclosed. Consumers hate them,

and even small businesses struggle with confusing

rules.

To make the ban fair, Australia is also cutting the

underlying fees that merchants pay to banks.

Credit card interchange fees drop from 0.8% to

0.3%. Debit card fees become a flat 8 cents or

0.16%, whichever is lower. That saves businesses

about $910 million annually, so they don’t have to

raise prices.

Australia Bans Credit
Card Surcharges 

Australia Bans Credit
Card Surcharges 

NO MORE “TAP TAX” NO MORE “TAP TAX” 
What you see is what you pay. 

From October 2026, that becomes law for Australian card users.

What Australia is
Doing! 

What Australia is
Doing! 

Is Everyone
Happy? Not Quite 

Is Everyone
Happy? Not Quite 

Small business groups worry they will absorb

costs they can’t avoid. Banks may cut rewards

programs or lift account fees. But the RBA’s view

is clear: hidden checkout taxes have no place in a

modern payment system.

What this means for Fiji? What this means for Fiji? 
Here at home, credit card surcharges are still

common, and often much higher than the real cost

of processing. Tourists and locals have reported

resort surcharges of 5% or more on card payments,

well above the actual merchant fee of 1.5-3.5%.

The irony? Fiji already had a “no surcharge” rule.

In 2012, the Reserve Bank of Fiji ruled that

merchants could not add card surcharges. But

without strong enforcement, the rule was quietly

ignored and later withdrawn.

Today, many Fijians still discover a surcharge only

after they have tapped their card, too late to

choose another payment method. That is exactly

the problem Australia has decided to fix.

Could Fiji do the
same? 

Could Fiji do the
same? 

Yes, but with care. A simple ban without lowering merchant fees could force shops and restaurants to raise

base prices. Fiji’s smaller banking market means less competition to drive down costs. However, Australia’s

move proves that change is possible. The first step is transparency: every business should display card fees

before a customer pays. The second step is enforcement: a rule without penalties is just a suggestion.

The Council will keep watching. If Australia can kill the “tap tax”, there is no reason Fiji cannot aim for the

same fair, upfront prices for every consumer.

What you can
do today? 

What you can
do today? 

Always ask before you tap: “Is there a surcharge?

How much?” If a fee seems unfair or hidden, report it

to your bank and the Consumer Council. Your tap

should not cost you extra.
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How to Step Safely into Solar

Fijian households are feeling the squeeze. With global fuel volatility hitting our shores and the recent approval of an interim fuel surcharge, electricity costs
have risen for anyone using over 100 units a month.  Energy Fiji Limited (EFL) still relies on imported diesel for nearly 40% of its power generation, global
oil shocks have the potential to land straight on our monthly bills. The solution isn’t necessarily spending $15,000+ to completely disconnect from the grid.
Instead, smart local consumers are turning to a smarter, bite-sized strategy: strategic solar integration. 

By targeting the heaviest power-draining appliances in your home with dedicated, affordable solar items, you can slash your EFL bill to a negligible amount
while keeping upfront costs low.

The “Partial Solar” Strategy: Targeting the
Bog Visual Drains

You don't need a massive rooftop array to see immediate relief. The

smartest way to start is by replacing specific, high-load household

demands with standalone solar products.

By targeting these specific areas, you intercept the units before they

register on your EFL meter.

Shopping Guide: Where to Invest for Maximum

Return

The global solar market has changed dramatically. Thanks to manufacturing

breakthroughs, basic solar equipment is roughly 60% cheaper than it was

a decade ago. High-quality, durable solar items are readily available across

retail stores in Suva, Lautoka, and Labasa.

Here is exactly what items to look for to execute a targeted solar switch:

Transitioning to a
lower bill doesn't
have to happen
overnight. Think

of it as a step-by-
step process of
upgrading your

household's
energy

independence.

1.Audit Your EFL Bill

Check your monthly

consumption tracker. If

you are consistently

using over 100 units,

you are paying top-tier

rates. Note down your

average monthly cost as

your baseline.

2.Swap the Low-

Hanging Fruit

Start by moving all

outdoor compound and

security lights to

standalone solar LEDs.

These require zero

wiring and immediately

lower your baseline

night-time consumption.

3.Address the Heavy Lifters

Invest in a solar hot

water system or

transition daytime

appliances (like

computers or secondary

fridges) to a dedicated,

small-scale solar array

or power station.

4.Monitor and Maintain

Keep panels free from

dust and debris

(especially after heavy

downpours or dry spells)

to ensure they operate

at maximum absorption

efficiency.
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Choosing water or a fresh fruit-based drink more often can help reduce sugar intake while supporting overall health and
wellbeing.

FOOD & DRINK WATCH
WHAT'S REALLY IN YOUR GLASS? 

THE DRINK CHOICES THAT COULD SHAPE YOUR HEALTH
From supermarket shelves to restaurant tables, the drinks we choose every day can have a powerful impact on
our health. While some beverages nourish the body with vitamins and minerals, others can quietly load us with
excess sugar, artificial additives, and empty calories. With non-communicable diseases (NCDs) such as diabetes,
heart disease, and hypertension affecting thousands of Fijians, making informed choices about what we drink is
more important than ever.

Have you ever noticed that some takeaway meals seem
more flavourful and more addictive than they used to be?
Across the world, food manufacturers and restaurants often
rely on sugar, salt, and fats to enhance taste, improve
customer satisfaction, and encourage repeat purchases.
While these ingredients make food more appealing, 

consuming them in excess can have serious health
consequences. In Fiji, changing lifestyles and increased
reliance on convenience foods have contributed to higher
consumption of processed and restaurant-prepared meals.
These foods are often higher in sodium, sugar, and
unhealthy fats than meals prepared at home.
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CONSUMERCONSUMERCONSUMER   
RANTSRANTSRANTS   

CONSUMER‌
RANTS 

What are consumersWhat are consumersWhat are consumers   
   really saying?really saying?really saying?   

What are consumers‌
‌really saying? 

Consumers across Fiji are increasingly using
social media to share their frustrations,

concerns, and experiences in the
marketplace. While the issues vary, several

common themes continue to emerge.

Underlying many of these concerns is a common expectation: consumers want fairness,
accurate information, and confidence that businesses will honour their rights. Whether
discussing  supermarket pricing, housing challenges, or everyday expenses, consumers are
calling for greater transparency, accountability, and consumer-focused practices. 

The message is clear, consumers are payingThe message is clear, consumers are payingThe message is clear, consumers are paying   
   attention, speaking up, and expecting better.attention, speaking up, and expecting better.attention, speaking up, and expecting better.   

The message is clear, consumers are paying‌
‌attention, speaking up, and expecting better. 
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Myth Busters Myth Busters 
CONSUMER CONSUMER 

The things you hear at the counter… vs the truth!The things you hear at the counter… vs the truth!

RECEIPTS ARE IMPORTANT, BUT CONSUMERS
MAY STILL PROVE A PURCHASE THROUGH
BANK STATEMENTS, ONLINE TRANSFERS,
SCREENSHOTS, WARRANTY CARDS, DELIVERY
RECORDS, OR MESSAGES.

Myth:Myth:

Busted!Busted!

fact:fact:

“NO RECEIPT MEANS NO CONSUMER
RIGHTS.”

Myth:Myth:

fact:fact:

Busted!Busted!

Busted!Busted!

Busted!Busted!

Busted!Busted!

Busted!Busted!

Busted!Busted!

Busted!Busted!

Busted!Busted!

Myth:Myth:

Myth:Myth:

Myth:Myth:

Myth:Myth:

fact:fact:

fact:fact:

fact:fact:

fact:fact:

fact:fact:

fact:fact:

Myth:Myth:

Myth:Myth:

fact:fact:

Myth:Myth:

“ITEMS ON SALE CANNOT BE
RETURNED.”

“THE PRICE AT THE COUNTER IS
ALWAYS THE FINAL PRICE.”

“IF A TRADER PRESSURES ME INTO
EXTRA SERVICES, I MUST PAY.”

“DEPOSITS ARE ALWAYS NON-
REFUNDABLE.”

“PRODUCTS ADVERTISED ON SOCIAL
MEDIA ARE ALWAYS GENUINE.”

“ONCE I TRANSFER MONEY ONLINE,
THERE IS NOTHING I CAN DO.”

“MISTAKES HAPPEN, SO BUSINESSES
ARE NOT RESPONSIBLE.”

“A ‘NO REFUNDS’ SIGN MEANS I
HAVE NO OPTIONS.”

A DISCOUNTED PRICE DOES NOT REMOVE
YOUR RIGHTS. SALE ITEMS CAN STILL BE
ADDRESSED IF THEY ARE FAULTY, UNSAFE,
OR NOT AS DESCRIBED.

TRADERS CANNOT AVOID RESPONSIBILITY
FOR FAULTY, UNSAFE, OR MISREPRESENTED
GOODS BY DISPLAYING A “NO REFUNDS”
SIGN.

IF A PRODUCT IS DISPLAYED WITH A PRICE,
CONSUMERS HAVE THE RIGHT TO QUESTION
INCORRECT OR MISLEADING PRICE
INFORMATION.

WHEN A TRADER’S MISTAKE CAUSES LOSS
OR DAMAGE, CONSUMERS CAN REQUEST
APPROPRIATE SOLUTIONS.

CONSUMERS SHOULD AGREE BEFORE PAYING
FOR ADDITIONAL SERVICES. YOU ONLY PAY
FOR WHAT YOU ACCEPTED.

CONSUMERS SHOULD IMMEDIATELY REPORT
SUSPICIOUS TRANSACTIONS, SCAMS, OR
NON-DELIVERY ISSUES TO THEIR BANK,
MOBILE MONEY PROVIDER, POLICE, OR THE
CONSUMER COUNCIL.

WHETHER A DEPOSIT CAN BE REFUNDED
DEPENDS ON THE AGREEMENT AND
CIRCUMSTANCES SURROUNDING THE
TRANSACTION.

SOME PRODUCTS SOLD ONLINE
MAY BE COUNTERFEIT, UNSAFE,
REFURBISHED, OR DIFFERENT
FROM WHAT WAS ADVERTISED.
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With major sales events approaching over the next six months, consumers will be exposed to countless
promotions promising huge savings. While some offers provide genuine value, others are designed to

encourage impulse spending. Arm yourself with knowledge. Before buying, learn the common shopping
traps and take control of your choices.

Don’t Fall for
These

Shopping
Traps 

Don’t Fall for
These

Shopping
Traps 

UPCOMING SALES

IN THE NEXT 6

MONTHS

UPCOMING SALES

IN THE NEXT 6

MONTHS
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