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31 October 2024                                FEATURE ARTICLE  

How Online Shopping is Affecting Consumption in Fiji: Challenges and Opportunities 

The rise of online shopping has transformed consumer behavior globally, and Fiji is no 

exception. With a growing internet penetration rate and increased smartphone usage, Fijians 

are increasingly turning to e-commerce platforms for their shopping needs. This article 

explores how online shopping is reshaping consumption patterns in Fiji, highlighting both the 

challenges and opportunities that come with this shift. 

In recent years, the Fijian market has experienced a significant rise in online shopping, driven 

by several key factors. One of the primary contributors to this trend is increased internet access 

across the nation. As of January 2023, internet penetration in Fiji reached approximately 87.7% 

of the total population, allowing more Fijians to easily access online shopping platforms. 

Moreover, the convenience offered by online shopping plays a crucial role in its growing 

popularity. Consumers can purchase goods from the comfort of their homes, which is 

particularly advantageous for busy families and individuals with hectic schedules. This 

convenience not only saves time but also provides a more relaxed shopping experience, free 

from the stress often associated with in-store visits. 

Additionally, the diverse product range available through online platforms enhances the appeal 

of e-commerce in Fiji. Shoppers have access to a wider variety of products, often at competitive 

prices, which may not always be available in traditional brick-and-mortar stores. This expanded 

selection allows consumers to find unique items and take advantage of better deals, making 

online shopping an increasingly attractive option. 

Consequently, many micro, small, and medium enterprises (MSMEs) have emerged across Fiji, 

leveraging social media platforms like Facebook and Instagram to market and sell imported 

items directly to consumers. This trend is particularly prominent during peak shopping seasons 

such as wedding preparations and festivals like Diwali, when there's a noticeable spike in 

demand for clothing and accessories sourced from overseas sellers. The ability to purchase 

unique items online, sometimes for a better bargain, has enriched consumer choices and 

fostered a vibrant online marketplace for local entrepreneurs. 

Case Study: Festive Season Trends in Fiji 

The online shopping landscape during the festive season highlights various consumer trends 

that have emerged in recent years. One notable trend is the increasing popularity of homemade 
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sweets and snacks, or catered food, which are often advertised and sold online. As people 

prepare for Diwali Christmas and the New Year, many individuals utilize social media 

platforms and local marketplaces to promote their homemade food and confections. This 

practice is particularly convenient for those busy with work or family commitments, allowing 

them to place orders over the phone or through messaging apps. This trend not only showcases 

the entrepreneurial spirit of Fijians but also reflects a growing reliance on digital 

communication for festive shopping. 

Another significant trend during Diwali is the demand for traditional Indian attire. While many 

consumers still opt to shop at physical retailers for their festive clothing, an increasing number 

are choosing to order their outfits directly from India or through local sellers who import these 

garments. This shift is driven by the desire for unique styles that may not be readily available 

in Fiji’s local stores. Additionally, the cost factor plays a crucial role, as purchasing clothing 

online can often be more economical, enabling consumers to access a broader range of options 

that align with their preferences. 

In addition to sweets and clothing, online shopping for gifts, jewelry, and household items has 

become a prominent feature of festive celebrations. Many consumers use e-commerce 

platforms to find unique gifts for family and friends, as well as decorative items to enhance 

their homes during the season. The convenience of online shopping allows them to quickly 

compare prices and styles, ensuring they find the perfect items to celebrate this joyous 

occasion. 

Challenges of Online Shopping in Fiji 

While online shopping in Fiji offers numerous advantages, it also presents several challenges 

that must be addressed to foster a more robust e-commerce environment. One significant issue 

is the logistical challenges related to delivery infrastructure, especially in rural areas. Many 

regions in Fiji lack reliable logistics and transportation systems, leading to delays in product 

delivery and increased shipping costs. Additionally, some items on international platforms are 

not shipped to Fiji, limiting the variety of products available to consumers. The logistics 

landscape is dominated by a few major companies, reducing competition and leaving room for 

local businesses to enter the market. Furthermore, delivery costs can sometimes be significant, 

often nearing the price of the items themselves, which can deter potential online shoppers. 

Addressing these logistical issues is crucial for improving the online shopping experience in 

Fiji. 
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Another challenge is digital literacy, particularly among vulnerable populations. Many 

individuals in low-income households, the elderly, persons with disabilities, and those living 

in remote areas face accessibility issues when it comes to online shopping. These groups may 

lack the necessary skills to navigate e-commerce platforms effectively, further limiting their 

participation in the online market. Inadequate access to technology and the internet can create 

barriers, making it difficult for these individuals to benefit from the advantages of online 

shopping. Improving digital literacy and ensuring that online services are accessible to all 

Fijians, regardless of their circumstances, is essential for fostering a more inclusive e-

commerce environment. 

Additionally, the rise in online purchases has attracted individuals looking to exploit the system 

through scams and fraud. More consumers are becoming aware of the risks associated with 

online transactions, including deceptive practices that can lead to financial loss. This 

heightened awareness is crucial, as it encourages shoppers to remain vigilant and cautious when 

navigating online marketplaces. Increased education about potential scams, along with robust 

measures from both businesses and the government to combat fraudulent activities, is essential 

for building trust in the online shopping ecosystem in Fiji. 

Opportunities for Local Businesses 

Despite the challenges posed by the online shopping landscape in Fiji, significant opportunities 

exist for local businesses to thrive in the digital marketplace. One of the most compelling 

advantages of e-commerce is market expansion. By leveraging online platforms, Fijian 

businesses can reach a wider audience beyond their geographical limitations, tapping into both 

local and international markets. This expanded reach not only allows businesses to attract new 

customers but also enables them to diversify their revenue streams, which can be particularly 

beneficial in times of economic uncertainty. Many small businesses have successfully utilized 

social media and e-commerce platforms to promote unique Fijian products, enhancing their 

visibility on a global scale. 

Moreover, cost-effective marketing strategies are becoming increasingly accessible to local 

businesses. Digital marketing, especially through social media platforms like Facebook and 

Instagram, offers affordable options for businesses to promote their products and services. 

Some larger brands in Fiji have even established dedicated TikTok and social media teams to 

create engaging videos that resonate with audiences online. These videos have the potential to 

go viral, significantly increasing brand awareness and consumer engagement within the local 
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market. The ability to leverage trending content on platforms like TikTok captures attention 

and drives traffic to products and services, further amplifying reach. 

A critical aspect of these opportunities is the importance of a robust online presence for 

retailers, as many are currently lacking in this area. To meet consumer expectations, stores need 

to enhance their websites to be more user-friendly, ensuring that all items available in-store are 

included in an easily navigable online catalogue. Regular updates to this catalogue are essential 

to reflect new inventory and seasonal items, which can significantly impact consumer 

decisions. By improving their online offerings, retailers can attract a younger audience, 

ultimately driving foot traffic and increasing sales. 

Government and Infrastructure Support 

The Fijian government and private sector play crucial roles in supporting the growth of online 

shopping. One key area for improvement is the regulatory framework governing online 

transactions. Simplifying the process for individuals to make online purchases, along with 

lowering the costs and taxes on personal imports, can significantly stimulate the e-commerce 

market. Such measures would not only make it more affordable for consumers to shop online 

but also foster competition among local and international retailers, ultimately benefiting 

consumers through better prices and more options. 

In addition, it is essential to support logistics-based businesses by providing incentives for 

entrepreneurs who wish to enter this sector. By facilitating easier access to resources and 

funding, the government can encourage more players in the logistics space, enhancing the 

overall delivery infrastructure. Moreover, addressing the unique challenges faced by remote 

and rural areas—including the maritime regions—should be a priority. Improving 

infrastructure to ensure reliable delivery services via land, air, or sea transport will enable 

consumers in these areas to access online shopping effectively. This holistic approach to 

infrastructure development will create a more inclusive online shopping environment, allowing 

all Fijians to benefit from the growing digital marketplace. 

Continued investment in digital infrastructure, including improved internet connectivity, is 

essential for the sustainable growth of e-commerce. Initiatives aimed at improving digital 

literacy through education and training programs can empower more Fijians to participate in 

the online shopping economy, ultimately fostering a more vibrant and competitive market. By 

implementing these strategies, the Fijian government can play a pivotal role in shaping the 

future of online shopping, ensuring that it thrives in the coming years. 
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Conclusion 

In conclusion, online shopping is reshaping the consumption landscape in Fiji, presenting both 

challenges and opportunities. As the market continues to evolve, stakeholders—including 

consumers, businesses, and government entities—must collaborate to address these challenges 

while harnessing the potential of e-commerce. With the right support and innovation, Fiji can 

create a robust online shopping ecosystem that benefits all its citizens. 
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